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hrissy Thomas never envisioned a career as an ter and seemed happier. Often, it would motivate a City. Interestingly, her male customer base has grown

entrepreneur. She didn’t start off with a business woman to make healthier lifestyle choices, such as over 100% this past year, which she attributes to the

plan, much less a business card. But by taking begin an exercise program, or quit smoking, or eat critical importance of appearance in today’s job mar-
advantage of an opportunity that came her way and more nutritiously.” ket. And her business
exploring a world she found intriguing, she has ended keeps growing.
up with a thriving skin care practice and a dedicated Although Thomas primarily
- and growing-- clientele. assisted in surgery, she gradual-

ly took over the practice’s skin
The Snellville native and owner of About Face Skin care service, and became fasci-
Care, Thomas employs a team of skin care specialists, nated the more she researched
offers a range of services utilizing the best advanced the products and technologies
tecanolog.cs, and sells high quality products to tar- available. She also got an ear-
geted clientele of men and women who are midlife ful from these mostly 40- to
and older. 80-year-old women about their
frustrations over their aging

What sets her business apart is her background as a skin.
registered nurse. This enables Thomas to tap into medi-
cal technologies and products that are off-limit to spas. “I consxstently heard the same
About Face also has a medical director, Meera Garcia, complaifits: “larger pores,
MD, who oversees the practice, and another RN was creases around their eyes and
recently added to the team. Their medical expertise “Everyone had thesc problems,
gives them the ability to factor each client’s particulas
health history and health issues when declding upoga
skincare plan

Nine years after first
she opened her doors,
Thomas is still sur-
prised at her success.
“I went into this think-
ing it would be tem-
porary...that eventu-
ally, I'd have to get a
‘real job’,” she says.
“Instead, it’s turned
into a career.”

'In fact, About Face has_‘

“'I‘hns allows us to provxde the best
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